
 
 

 

POSITION DESCRIPTION 

 

Position Senior Partnerships and Projects Marketer 

Position Number 1787A01 Level/ Classification: HEW0808 

Reports to Senior Manager Brand Marketing 

Unit Marketing 

Directorate Office of Marketing and Communications 

Positions Supervised 1 

 

 

Position Purpose 

 

The Senior Partnerships & Projects Marketer is responsible for the development and delivery of 

marketing plans and solutions that support the University’s strategic plan and commercial 

objectives. 
 

Situated within the Murdoch University Marketing and Communications Office, the Senior 

Partnerships & Projects Marketer is part of a broader marketing team that manages both 

university brand and marketing strategies. 

 

Reporting to the Senior Manager Brand Marketing, they work closely with university colleagues 
and external agencies or vendors to develop and implement the University’s partnership 

strategy, and partnership implementation plans, and ensure that all activities are measured. 

 
The Senior Partnerships & Projects Marketer aligns partnership activation experiences to the 

University’s brand and marketing strategies through a strong understanding of best practice and 

expert relationship management. 

 
With a combination of relationship and marketing skills the Senior Partnerships & Projects 

Marketer drives value from partnerships and engagement with brand experiences, resulting in 
brand awareness and positive brand experience. 

 

The Senior Partnerships & Projects Marketer also has highly developed stakeholder management 
skills and is able to communicate partnership and marketing information effectively and identify 

shared business objectives with a variety of audiences. 
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About Murdoch University 

 

Murdoch University helps people discover how to make a difference, through education and 

research endeavor, and remains one of the most inclusive universities in the country, 
providing students with quality education and recognised academic standing within an 

engaging and caring environment. We are a university for all, irrespective of background and 
social standing with a focus on social equity, self-direction and freedom of thought and belief. 

 

With a student body of more than 18,000 and over 2,000 employees, the University has three 

campuses in the Perth metro area and Centres in Singapore, Malaysia and Dubai. Murdoch 
University is deeply committed to both its immediate local and international regions and has 

strong links to government, business and the community. 

 

Our Strategic Plan and Future Horizon 2017-2027 outlines an ambitious blueprint for 
development and growth, with a focus on one purpose: to be a creative force for current and 

future generations. 

 
We are clear about our two core goals: to educate free thinkers who thrive in society and are 

sought after by employers; and, to provide life-changing solutions for the world’s big 
challenges through our outstanding translational research and innovative practice. 

 

 
About the Work Area 

 

The Office of Marketing and Communications is responsible for the planning and 
implementation of the University’s strategic communications together with its brand and 

marketing strategies to drive recruitment and build reputation. The Office also manages major 

university events and creative services. 

 
The marketing team are responsible for brand, major brand and recruitment campaigns, 

international marketing, product marketing and content production, portfolio management 

and strategic university partnerships; including those with RAC Arena and the WACA. 

http://www.murdoch.edu.au/_document/About-us/strategic_plan_future_horizon_2017-2027.pdf
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Reporting Relationships 

 

Key Responsibilities / Duties 

 

1. Develop marketing plans and initiatives in consultation and collaboration with the Senior 

Manager Brand Marketing, and key stakeholders. (Or their nominated representatives). 

2. Write briefs and requirements documents for marketing plan initiatives. 

3. Lead engagement with external agencies and internal stakeholders throughout the 
briefing, production and execution stages of initiatives to meet objectives, deadlines, 

budgets and deliverables. 

4. Lead the development of appropriate frameworks and reporting mechanisms to assess 

and manage sponsorship and partnership opportunities which align with the University's 
strategic objectives and identify existing and emerging sponsorship opportunities. 

5. Play a lead role in the marketing team, supporting the Senior Manager Brand Marketing 

to support the continuous improvement of performance 

6. Provide regular reports on team performance against marketing plan objectives and 

activities to inform and refine marketing activities. 

7. Provide coaching and development support for team members and other colleagues 

when required. 
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8. Liaise with staff and stakeholders across the university to educate, engage and update 

them on partnership initiatives. 

9. Collaborate with team members to coordinate marketing reports that demonstrate 

performance against the organisation’s strategic objectives. 

10. Identify maintenance requirements and continuous improvement opportunities for 
marketing activities. 

11. Ensure deadlines are met, paying strong attention to detail resulting in a high standard 
of outputs. 

12. Manage production schedules throughout planning, development and implementation 

stages. 

13. Track and coordinate marketing budgets, internal financial transfers and invoices as 

required. 

14. Ensure adherence to brand governance in the production and publication of all materials. 

15. Ensure adherence to governance for all partnership activities. 

16. Carry out, and assist with, miscellaneous activities as requested. 

 

Selection Criteria 

Essential 

 

1. A tertiary qualification in marketing, communications, business or a related field of 
study, with extensive experience in a senior marketing role or similar. 

2. Extensive knowledge and understanding of marketing practices across a variety of 

platforms and channels; 

3. Experience in contributing to the development of brand and marketing strategies that 
encompass the full marketing mix; 

4. Demonstrated success in developing, writing and executing briefs and requirements 
documents to meet business objectives and contribute within a wider marketing 

framework; 

5. Experience in managing partnerships and ability to assess opportunities against 
strategic marketing and reputation objectives; 

6. Extensive experience in agency relationship management, with the ability to provide 

leadership and direction to meet marketing objectives; 

7. Effective verbal and written communication skills with previous experience in 
copywriting, creating marketing reports and presenting to a range of audiences; 

8. Demonstrated relationship management experience; 

9. Experience managing production budgets, timelines and resources to successfully plan 

and deliver marketing campaigns or initiatives; 

10. Effective verbal and written communication skills, showing a high attention to detail 
with previous experience in copywriting, creating marketing reports and presenting to 

a range of audiences; 

11. Strong analytical skills, with experience reporting on marketing activity performance; 

12. Excellent interpersonal skills, with the ability to positively influence and coordinate 
Stakeholders (of all levels) across an organisation, from a wide variety of roles; 

13. Ability to work autonomously, showing initiative in driving process excellence and 



Murdoch University  

results, as well as a team player with the willingness to contribute to leadership and 
follow direction, in order to meet shared business objectives; 

14. Highly organised, with excellent time management skills and strong attention to detail. 

Desirable 

 
1. Demonstrated experience within a large and complex organisation 

 

Work Requirements 

 

1. Ability to work outside of normal office hours when required. 

2. Australian residency or possession of a valid visa with work entitlement in Australia 

Guiding Principles and Values / Code of Ethics and Code of Conduct 

 

The founding principles upon which Murdoch University was established continue unabated 

today. We continue to be guided by the principles of: 
• Equity and Social Justice 

• Opportunity 
• Sustainability 

• Global Responsibility 

 

These Murdoch principles come to life through our culture as evidenced by being an institution 

where the following are clear: 
• Integrity 
• Respect and Diversity 

• Purpose 

• Excellence and Future-focus 

 

All staff will comply with the University’s Code of Ethics and Code of Conduct and demonstrate 
a commitment to its Equity, Diversity and Safety principles and the general capabilities of 

personal effectiveness, working collaboratively and demonstrating a focus on results. 

 

All Staff are to complete a Development Review Annually. Details of the University policies on 

Development Review can be accessed here. A Commencing Development Review should be 
completed within 3 months of commencement. 

 
 

 

https://policy.murdoch.edu.au/dotNet/documents/?docid=855&mode=view
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